Your Organization


List Identification Worksheet    

Geographic Select = _________________                                
Use this worksheet to brainstorm possible mailing lists. Lists in category A should produce a higher response rate and average gift than those in categories B and C.











        List

        Est.


Cost/
Total     Unique


   Thousand
Names     Names

A Lists: Your very best prospects: known givers who have had contact with 

your organization or are members of closely allied groups.
Lapsed Members:  Recent (expired 6 to 18 months ago)
________
_______
_______ 
       Vintage (expired more than 18 months ago) 
________
_______
_______ 
In-House Prospects: 

 ___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

Closely Allied Groups:
___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

B Lists:  Members or donors to other social change groups.

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

C Lists:  Direct mail–responsive buyers (magazine subscribers, catalog customers); 

political donors; survey respondents; permittees; and so on

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

___________________________________________ 
________
_______
_______

